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CES might be as consumer related as tradeshows can get but Samsung uses it to make a
couple of reveals more relevant to business customers-- the Galaxy NotePRO and TabPRO
enterprise tablet lineup.

  

“We created the Galaxy NotePRO and TabPRO series to kick-off a year in which Samsung truly
establishes its leadership in the tablet market,” Samsung Electronics CEO JK Shin boasts. “This
new line offers the best-in-class content consumption and productivity, combining a stunning
viewing experience with Samsung’s design legacy.”

  

The NotePRO is a 12.2-inch tablet with a 16:10 display handling 2560x1600 resolution, a first
for Samsung. It features an optimised UI the company calls Magazine UX, S Pen input, a
multiwindow mode allowing users to split the display in 4 windows and a virtual keyboard
complete with haptic feedback.

      

The TabPRO is a similar option, if one available in 3 different sizes-- 12.2-, 10.1- and 8.4-inch.
All feature various connectivity options, including wifi only, wifi and 3G or wifi and LTE.

  

As standard the NotePRO and TabPRO ship preloaded with Cisco WebEx Meetings
webconferencing and Samsung e-Meeting collaboration software, but Samsung also offers a
package with subscriptions to Bitcasa, Bloomberg Businessweek+, Blurb, Cisco WebEx
Meetings, Dropbox, Easilydo Pro, Evernote, Hancom Office, LinkedIn, LIVESPORT.TV, NY
Times, Oxford Advanced Learner’s A-Z, and Sketchbook Pro.

  

The tablets should be available globally from Q1 2014.
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http://www.samsungmobilepress.com/2014/01/07/Samsung-Galaxy-NotePRO-and-TabPRO-series-set-a-New-Rule-for-the-Tablet-Experience-at-CES-2014-2

